
Plummeting beer sales worry Canadian brewers 
 

2019 was a tough year to be in the Canadian brewing business, and according to 
many experts 2020 is going to be even worse.  This is a very worrying trend for 
the Canadian brewing industry which is a key cog in the Canadian economy, 
employing almost 150,000 people. 
 
Numbers released for the 2019 sales season have definitely gotten the attention 
of the Canadian brewery industry.  Demand for beer fell almost 4%, the largest 
single decrease in consumption of beer since Prohibition.  AC Neilson also 
reported that only fifteen years ago beer accounted for 50% of all alcohol sales, 
but today only accounts for 38% of all sales. 
 
Beer Canada, the lobby group that represents 50 brewers that are responsible for 
90% of beer sales in Canada, has already sounded the alarm questioning whether 
the Canadian market can safely absorb the 1000 microbreweries that are already 
in the market place and the additional 200 who are looking to open in 2020. 
 
The brewers point out that they are an engine that drives the Canadian economy, 
paying out $5.3 billion in payroll every year.  The companies pay $5.7 billion in 
taxes to all levels of government and have a $13.6 billion impact on Canada’s 
GDP. 
 
Beer Canada reported for 2018 that an average Canadian over the age of 18 
consumed 210 bottles of beer a year.  Newfoundland consumed the most beer 
per citizen, drinking almost 94 liters of the frothy suds where Ontario finished last 
by a long shot only drinking 69 liters of Canadian manufactured or imported beer. 
 
The one thing all breweries seem to agree upon is that consumers are moving 
away from beer.  Where the industry diverges is why Canadians are turning away 
from beer.  Some suggestions from Beer Canada and the burgeoning 
microbrewers lobby include the follow possible culprits: 
 

• Government taxation of beer. 
• Limited outlets and hours to purchase beer. 
• A lack of distribution and availability of “unique” craft beers.  



• A stale advertising strategy that focuses on beer and hockey that ignores 
many women and New Canadians. 

• Changing tastes among drinkers.  Many more are drinking sweeter pre-
mixed drinks containing flavored vodka than ever before. 

• The growth of the Canadian wine industry in quality and quantity. 
• A surge in Scotch whiskey sales among Millennials. 
• The growth of caffeine-laced alcoholic beverages. 
• A societal connection between beer consumption and obesity. 
• New Canadians who do not come from traditional beer drinking cultures. 
• The proliferation of legalized cannabis as a party favor of choice. 
• 9 million Canadians who cannot drink beer because they are either gluten 

free or looking for alcoholic beverages that are gluten friendly. 
 
Beer Canada has reported a diversification among its members.  For example, 
Molson-Coors has already made significant investments in the cannabis industry 
to lessen the blow of declining beer sales.  Microbreweries from coast to coast are 
toying with CBD (cannabidoil) infused beverages which some claim to have 
certain health benefits. 
 
A report by The National Post predicts a brutal year for the microbrewery 
business in Canada in 2020 because the supply of beer will have significantly 
outstripped demand.  Many microbreweries are little more than “mom and pop 
businesses” and are not well capitalized to survive lengthy losses.  The Post fears 
that too many have gotten into the market too late and unless they are an 
adjunct business of a successful eating establishment, bankruptcies could winnow 
the number of nascent breweries by half. 
 
If beer sales continue to decline precipitously in 2020, Canadians may find 
themselves in 2021 with far less choice and a much poorer tasting product to 
purchase when they go shopping for adult beverages. Canadian drinkers will be 
much poorer for that turn of events.   
 
 
 
 
 
 



 
 
 
 
 
 
 
     
 
 


