
Just Sayin’ 
An Editorial Comment 

 
When I arrived in Lindsay in 1984 one of the first things to catch my eye was the 
vibrant media landscape that existed here. 
 
Lindsay had two newspapers that published at least bi-weekly, The Post and 
Lindsay This Week. CKLY was a locally owned and operated radio station that 
broadcast with live local announcers seven days a week. Lindsay Cable 10 
television offered numerous local talk shows and current events programs. 
 
I was surprised and pleased to see that Victoria County could support all these 
diverse and important enterprises. 
 
The Post was a vibrant enterprise with a busy local newsroom.  Their coverage of 
local politics was first rate, and local events were the backbone of the 
publications content.  As a high school teacher/coach I was indeed fortunate to 
come in contact with Post sports staff like Mike Puffer, Bruce Corcoran, Steve 
Bucic and Ted McFadyen.  These reporters understood that high school sports 
coverage was important, and if an article detailing a sporting event contained 
dozens of names of the local athletes competing parents, grandparents and peers 
would likely buy and read the publication.  These local sports reporters also 
intrinsically understood the power The Post had to do good by building up local 
teens rather than tearing them down.  I found my first apartment using the 
classified ads in the The Post, and if you wanted to know where the best bargains 
were in town The Post was the paper to read. I miss the days when a daily 
newspaper arrived in my mailbox detailing the comings and goings of Victoria 
County. 
 
CKLY, in its many incarnations, has offered much to Victoria County.  When I 
arrived, CKLY had just abandoned its country and western format and replaced 
Waylon Jennings and Willie Nelson with local and professional sports as a staple 
of its programming.  It is hard to believe that CKLY had the rights to the Toronto 
Maple Leafs and the Toronto Blue Jays.  It was nice never having to worry about 
signal quality as the Jays won their two World Series in 1992 and 1993, locally 
broadcast on CKLY.  CKLY broadcasted local amateur hockey, and with limited 
resources did a great job of making the game sound like a professional event.  



CKLY was the station of endless formats, veering from country to sports to 
Christian, to the current classic rock format that it blares every day.   CKLY was the 
most popular station among teachers and students during the long winter months 
as they were the sole official source in pre-Internet days of bus cancellations.  I 
imagine on inclement weather days their listening audience went up a hundred 
fold between 6 and 8 am as morning men like Frank Proctor and Dave Illman 
shared the glorious news of a snow day.  For many years CKLY presented  In 
Memorium at 11:45 every weekday morning.  For those of you too young to 
remember it, the 15 minute program presented the local obituaries with the 
creepiest Addams Family organ playing in the background.  I have been told by 
dozens of lifelong residents of Victoria County that conversations stopped and 
work on farms and businesses came to a halt as the announcements were read.  
You could drive by the station day or night and the lights were on and local 
broadcasters were at the microphones playing music and providing local news, 
weather and sports that included high school scores.  Our current Federal 
MPJamie Schmale got his start as the sports person at CKLY. 
 
Lindsay Cable 10 was at the top of its game when I arrived in the area.  They 
broadcast local sporting events, high school graduations, Remembrance Day 
ceremonies, the Lindsay Santa Claus Parade and Lindsay Town Council meetings.  
The rest of the day was filled with an eclectic stew of talk shows, community 
service announcements and televised bingo.  I was a guest on a couple of the talk 
shows and was impressed with the professionalism shown by all involved.  My 
landlady was an avid bingo player and the only thing you could hear coming from 
her apartment on bingo nights was the sound of the television as Frank Prior 
called the games live on Cable 10. 
 
The CKL media scene less than forty years later is radically different. 
 
The Post is sadly now gone.  
 
 Lindsay This Week has now become Kawartha Lakes this Week and has reduced 
their publishing run to only once a week, delivering as many flyers as their carriers 
can lug.   
 
CKLY is but a shadow of itself with only a local morning program broadcasting on 
site.  Two weeks ago Bell Media, the current owner of CKLY, fired Dave Illman and 



Julie Corlett, their veteran morning show hosts without a rhyme or reason beyond 
saving money.  Both these announcers had very deep roots in the community, 
and were the go-to folks for local charities and groups needing a community 
message to be heard.  
 
 Lindsay Cable 10 was bought out by Cogeco who scaled back operations in 
Lindsay to the point where a decision was made to sell the local studio and re-
locate everything to Peterborough.  You are hard pressed to find much Lindsay 
coverage on Cogeco’s community service channel. The days of a Cable 10 truck 
turning up to cover a worthwhile community event are but a distant memory. 
 
 
The Kawartha Promoter, Kawartha Lakes This Week and the Lindsay Advocate try 
their best with limited staffing and dwindling pools of local advertisers who still 
believe in the value of print media.  Seven times a month over 80,000 residents of 
CKL have a chance to catch up on what is happening in their communities and see 
what their neighbours are doing.   
 
People tell me all the time that they want to know what is happening in their 
community, but that has a cost.  Advertising is the lifeblood of media everywhere.  
If you believe in local media and want to see more of it, place an ad with the 
publication of your choice, or even better all of us, to get your message out right 
across the city. 
 
Don’t believe for a second that your nicely designed Facebook page or corporate 
website is enough to get your message out, particularly to new customers.  All the 
available data indicates that Internet based advertising is very useful for repeat 
business, but its results are questionable when generating clients for the first 
time.  
 
One friend waxed about how effective his website was when it generated close to 
five hundred hits a month.  He felt those numbers were spectacular until I 
reminded him that the Promoter reached over 50,000 people a month, and on 
average a print magazine  like ours is read by at least two people, perhaps 
pushing the number of people who might see his advertising up exponentially. 
Everyone in local media needs your help during the 2020 publishing season.  If 
you have never advertised with a print media provider rethink that.  If you used to 



advertise and decided to place your ad dollars somewhere else are you getting 
good value for your dollar?  If you are truly passionate about local events, don’t 
just ask the local media to cover it for free, reward them for their hard work and 
community mindedness by placing an ad. 
 
You won’t be sorry you did. 
 
  


